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Introduction  
 
The New Member States of the European Union have the obligation to adopt the common currency, 
the euro, once they have fulfilled the criteria defined in the Maastricht Treaty. 
 
They are all expected to join the euro area in due time. Slovenia already joined the euro area in 2007, 
while Cyprus and Malta are now preparing for a January 2008 changeover from their national 
currencies to euro.  
 
There is no common strategy or fixed timetable with regard to the introduction of the euro in each of 
the newly acceded member states. At present, five New Member States did not yet join the Exchange 
Rate Mechanism II – Poland, the Czech Republic and Hungary, as well as the newcomers Bulgaria 
and Romania – one of the conditions being that a country must have been a member of the ERM II for 
a minimum of two years before adopting the euro. 
 
Concerning the introduction of the euro in the new EU countries, the European Commission is keeping 
track of general opinion, levels of knowledge and information and familiarity with the single currency 
among citizens in the New Member States. The objective of this survey is to identify and further track 
the perceptions of citizens in the New Member States regarding the future introduction of the euro in 
their countries.  
 

The main themes in the report are the following:  
− levels of knowledge and experience of the euro among citizens in the New Member States 
− feelings as regards being informed - and the most favoured channels of information  
− perceptions of the single currency 
− expectations and fears concerning the adoption of the euro 

 

This report sums up the most important attitudes regarding the euro in New Member States, and 
highlights the most recent dynamics of opinions in each of the countries that are to adopt the euro in 
the future. Please note that average perceptions might change because of the different composition of 
the sample as compared to previous waves: this is the second survey in 2007 that no longer includes 
Slovenia, and the 2007 Member States (Bulgaria and Romania) are new additions.  
 
This study is the sixth of its kind, following earlier Eurobarometer surveys in 2004, 2005 and 2006 
(spring and autumn) and 2007 spring. The content of the questionnaires is consistent with those from 
2004 and 2005, although the new interviewing mode (the last two survey waves were predominantly 
completed over the telephone) required certain modifications to the actual wording of questions in 
spring 2006. The order of the questions also changed, which influenced the responses we received 
(earlier studies started with the attitude questions, while the current one had experience and knowledge 
questions first). Of course, where possible, we will make a comparison of current results with those 
measured in previous waves. The present questionnaire is most comparable to the 2006 questionnaires 
and to the spring 2007 questionnaire.  
 
The survey’s fieldwork was carried out between 17th - 21th of September 2007. Over 11,000 randomly 
selected residents aged 15 years and above were interviewed in the eleven new EU Member States not 
yet using the euro as their legal tender.  
 
The survey was primarily carried out via telephone, with WebCATI (web-based computer aided 
telephone interviewing). Due to the relatively low fixed telephone coverage in Bulgaria, Czech 
Republic, Estonia, Latvia, Lithuania, Hungary, Poland, Romania and Slovakia, we also sampled and 
interviewed 300 persons face to face in each of these countries. To correct for sampling disparities, a 
post-stratification weighting of the results was implemented, based on important socio-demographic 
variables.  
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Familiarity with the euro 
 
On 1 January, 2008, two new Member States – Cyprus and Malta – will join the euro area, making it a 
block of 15 nations, using the common European money. As we will see in this report, the attitudes in 
these two countries changed significantly – mostly positively – within the 11 new Member States 
(NMS11) analysed in this report, however, their relative share in the population of the NMS11 is 
minimal, therefore those changes do not significantly affect the grand averages of the region.  
 
Therefore, the data from the current wave show close similarity to the results from 2007 spring in how 
familiar citizens are with the euro. However, a slight increase was detected both in the usage and the 
familiarity of the European money. Almost eight in ten citizens in the eleven New Member States still 
outside the euro area have seen euro banknotes – while over seven in ten report the same about euro 
coins. Half of the citizens have actually used the euro already – which shows a gradual increase from 
45% one year ago. Generally, banknotes are somewhat more known and are more widely used than 
coins in the New Member States. 
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As the chart above shows, 79% is the current familiarity with banknotes within the 11 New Member 
States, and 50% of the citizens have actually used euro banknotes. Cypriots (84%), Polish (82%) and 
Estonians (82%) are the most familiar with the banknotes, and Cypriots are the most likely to have 
used them as well. Despite a marked increase of 5 percentage points, it is still Bulgarians who are the 
least likely to have seen and used euro banknotes (the latter is a tie with Lithuania – see charts on the 
next page).  
 
Dominantly the level of familiarity remained stable over time or increased, although in Hungary we 
witnessed a slight decline remaining within the standard margin of sampling error (-2 for banknotes 
and -3 for coins). In Estonia as well, familiarity with banknotes moved downwards within sampling 
error, at -2 percentage points.  
 
On the other hand, the awareness of the money increased markedly in Poland (banknotes: +6, coins: 
+10), Bulgaria (banknotes: +5, coins: +6), Latvia (banknotes: +4, coins: +5), Cyprus (+5 for both), and 
Malta (+3 for banknotes while no change in awareness of coins). 
 
Overall, in the NMS11 zone, 72% of the respondents have seen euro coin, while 44% actually used 
them.  
 
While the level of familiarity with the single European currency is rather similar in the region, we see 
the same disparities in the usage of the euro in each New Member State as in earlier waves. The usage 
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of both euro coins and banknotes is the most common in Cyprus; while in most other countries a 
significant number of citizens have not yet used the common currency. We registered a significant 
increase from spring 2007 in the proportion of citizens who mentioned they have already used euro 
banknotes and coins in Poland (+6 and +8 percentage points), Latvia (+8 for both types), Estonia (+7 
and +6) and Cyprus (+5 for both); while in Romania the proportions who recall using euro decreased 
slightly (banknotes: -4, coins: -6). 
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Seen and used euro coins
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As to the design of the common currency, respondents continue to be confused. Half of the NMS11 
population is able to correctly identify that the design of the banknotes are the same throughout the 
eurozone, but only a third of them know that the technically identical coins do have national designs 
(“sides”) that contain relevant symbols characteristic of the particular Member State. A quarter of the 
respondents, a proportion that is rather stable over time, does not give a view. Furthermore, it seems 
that the campaigns preceding the entering the euro area (and emphasising the national specificities of 
the coins) make citizens believe that even banknotes have national insignia, too. In all but two 
countries, the majority correctly answered that there is no national variation of the euro banknotes, 
with the exception of respondents in the two countries which will join the eurozone in 2008: Cyprus 
and Malta. 
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Compared to the last measure from spring 2007, there was no significant change in how many people 
are aware of the uniformity of euro banknotes, but more citizens from Malta (71%, +7), Estonia (57%, 
+5), and Poland (33%, +5) know that the designs of coins are partly different in each MS.  
 
Overall, looking at both questions and summing up the correct answers, citizens of Malta (despite their 
rather low knowledge of the uniformity of 
banknotes), Estonia and Slovakia were the best 
informed, while the Bulgarians and the Polish were 
the least so with regard to questions regarding the 
graphic design of euro banknotes and coins.  
 
There weren’t any countries in which the majority of 
respondents answered both questions correctly.  
 
Those closest to this were the Slovakians, 49% of 
who correctly believe that all euro banknotes look 
exactly the same and 49% are aware that euro coins 
have partly different designs. 44% of respondents 
from Latvia are aware that the notes are the same 
and that the coins are different.  
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We can make a similar diagnosis (that is, the level of information is rather low) if we look at a trivia 
question related to the euro area: asking about the number of countries they think already use the 
euro, 25% of citizens mentioned they didn’t know the answer. Of course, we are in a period when the 
number of countries is expected to change year after year, and confusion has indeed increased since 
the block grew to 13 countries including Slovenia in 2007. As of September 2007, 28% of respondents 
in the NMS (outside the euro area) know the correct answer, 18% believe that only 6 countries use the 
euro, while 26% of the citizens believe now that the euro has been adopted by each of the old Member 
States.  
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The variation among countries is rather limited, there is no NMS where the majority would have 
indicated the right answer. The proportion of persons who were able to answer the question correctly 
ranges from 17% in Romania and 19% in Bulgaria – the 2007 New Member States – to 35% in the 
Czech Republic, 37% in Hungary and 41% in Slovakia. 
 



The Gallup Organization Flash EB No 214 – Introduction of the euro in the New Member States 

  

  Summary, page 8

The number of countries that use the euro might not be a vital piece of information for most citizens of 
the countries en route to adopt the euro, but beliefs regarding the possibility to opt-out do have a 
more direct influence on the national politics of the New Member States. In several countries, very 
recently, people start to realise that according to the Accession Treaty their nation does not have a 
legal choice about whether or not they will join the European Monetary Union and, thus, whether it 
will adopt the euro. Over the half year, those who are aware of this fact became the relative majority in 
Cyprus (50%, +12), Czech Republic (49%, +11), Malta (47%, +8) and Latvia (45%, +7). Still, on 
NMS11 level 62% hold the contrary opinion and only 29% said that the eventuality of adopting the 
euro is determined. This low awareness is especially characteristic to Poland, where only one in five 
citizens thinks that the euro adoption at some point is a done deal for their country (19%). 

Can Member States choose whether or not to adopt the euro? % of correct („NO”) answers

Q5bis. Can (OUR COUNTRY) choose whether or not to introduce the euro?
% of correct answers (NO), by country
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We asked about the expected date of introducing the euro. Despite the belief that countries are free 
to choose whether or not to join the EMU, hardly anyone in the New Member States chose to answer 
that the euro will never be adopted in their country (2% in NMS11), this proportion is the highest in 
Estonia (7%).  
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Opinions regarding this question are roughly in line with the level of preparedness for joining the 
eurozone. Virtually every respondent in Malta and Cyprus, who already set to join the eurozone in 
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2008 expect to adopt the euro as of 2008: 99% (+1) of the citizens of Malta and 92% (+4) of the 
Cypriot respondents said so. It is noteworthy, that 6% in Cyprus still respond that the euro will never 
be introduced in their country. Slovakia dominantly eyes an entry to the eurozone somewhere between 
2009 and 2010 (86%, +6). The majority of Bulgarians as well anticipate the euro adoption to take 
place until 2010 (58%). Also, 52% of Latvians expect their country to enter the euro area until 2010.  
 
The most significant changes were found in Estonia. In April 2007 most respondents there (50%) 
mentioned 2009-2010 as their expected date for the introduction of the euro, but now only 31% of the 
citizens expect the same, which is a 20-percentage point decrease. And 29% now think that their date 
of joining will be in 2011-2012 (+13 points). Significant changes can be observed in Poland as well, 
where the relative majority of the citizens postponed the expected adoption date of the common 
currency to 2011-2012 (39%, +16 points), while in April 2007 most respondent (30%) answered 2009-
2010. Despite the trend in Poland, it is still Hungary, where most people think that the adoption of the 
euro will not take place before 2013 (28%). 
 
The two newly joined states have very different expectations, while – as we indicated above – the 
majority of the Bulgarians think the adoption date will be until 2010, the Romanians are much less 
optimistic, only 39% expecting such an early date. But these countries are the least certain about the 
introduction date, reflected by the highest number of those who could not answer this question.  
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Information and information channels 
 
As we outlined in the previous section, the level of factual knowledge about the euro is not particularly 
high among the citizens in the New Members, but in some important aspects it is improving in some 
of the Member States (e.g. the question about the possibility to opt-out).  
 
According to the citizens' subjective assessment, they are now somewhat better informed compared to 
spring, but still, only 5% (+2) believe that they are very well informed about the euro, and only 
another 34% (+2) report that they are rather well informed. Overall, this is an improvement of +4 
percentage points in the proportion of affirmative answers, which is also reflected in a similar decrease 
of negative answers.  
 
On the other hand, 16% say they are not at all well informed about the euro (-1). Despite a slight 
positive change, the majority of citizens in the region still think that they are not so well informed 
about the euro (41%, -3). 
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Looking at country-by-country level, we found a significant surge in the level of self-perceived 
knowledge in Cyprus, where now 67% of the respondents feel rather well or very well-informed – a 
14 percentage point increase – which could well be the result of the campaign for the introduction of 
the common currency as well as the intensifying self-education of citizens before the upcoming 
changeover. This increase was preceded by another 14 percentage point increase from September 2006 
till April 2007, adding up to a 28-point increase in self-evaluated knowledge level about their 
incoming money over the past year. The campaign related to the introduction of the euro in Malta took 
a very strong start and could not significantly further increase the knowledge level since Spring any 
more – after the 33 percentage point increase between September 2006 and April 2007, the level of 
euro-related knowledge has increased with only 3 percentage points in the past six months, totalling to 
a 36 percentage point increase over the past year. In Malta 74% of the respondent now feel very or 
rather well informed. Rather significant increase of self-perceived level of information was also 
detected in Poland (40%, +9), however, the majority is still negative in this question.  
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Levels of self-evaluated knowledge on the other hand decreased in Czech Republic (43%, -6), in 
Hungary (40%, -4) and in Slovakia (47%, -4). 
 
Respondents who feel very or rather well informed outnumber those who feel not very well informed 
or not at all well informed in only two countries – the two states who are going to join the eurozone 
the 1st of January 2008. 
 
The self-perceived level of knowledge does not necessarily coincide with actual levels of knowledge, 
at least based on questions we asked regarding the euro. Although in Malta and Cyprus a vast majority 
of citizens consider themselves very and rather informed, only a minority are able to correctly say how 
many countries are in the eurozone (27% and 21%, respectively), or even whether national designs 
appear on the euro banknotes (only 34% in Malta and 28% in Cyprus are aware of the fact that they do 
not). This indicates different perceptions regarding “information”: citizens appear to be less interested 
in the global aspects of the EMU, though they seem to be content if they are well informed about the 
changeover scenario and with regard to key information about the money itself. 
 
Nevertheless, the citizens in some countries claim to be seriously deprived of euro-related information: 
Latvians, Bulgarians and Hungarians are the most likely to say that they do not have enough 
information about the common currency (68%, 68% and 60%, respectively).  
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Regarding the desired scheduling of euro-related information, there has been a slight change in the 
figures for the NMS as a whole: The ratio of those who want to be informed as soon as possible 
increased 5 percentage points from April 2007, and of those who want to be informed a few months 
before decreased slightly, as did the ratio of those who want to be informed a few years in advance. (2 
percentage points each).  
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In Cyprus there is an immediate demand for information among the majority (63%) of those who are 
not currently well informed about the euro soonest. Of course, considering the schedule of the Maltese 
and Cypriot accession to the euro area, the claim to be informed a couple of months earlier is 
essentially equivalent with a need for immediate information, therefore we can establish that 
information is needed as soon as possible by 85% of Cypriots and 77% of Maltese. 9% in Cyprus and 
19% in Malta think that it is sufficient if they receive more information only weeks before the 
changeover. A plurality of respondents from Romania (48%), Slovakia (43%), the Czech Republic 
(37%) and Bulgaria (36%) demand information as soon as possible. 
 
The relative majority from Hungary (44%, +9) and Poland (33%, no change) of the respondents who 
do not feel informed do not want further information until a few months before the changeover.  
 
Adding those who request immediate information to those who want to be informed at least a few 
years in advance about the changeover, we see that the majority of citizens from each country, but 
Hungary, desire information about the introduction of the euro well in advance. 
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Trust is a key factor in information provision: people differentiate between possible sources based 
primarily on their assessments of how trustworthy a particular source is. It is therefore essential to 
provide the necessary information through channels that are widely trusted in countries that plan to 
enter the euro area. Traditionally, as previous measurements have already established, national central 
banks are the most trustworthy sources of information regarding the euro and issues related to a 
changeover. Similarly to our previous survey in April 2007 an average of 81% of citizens express a 
confidence in national central banks. European institutions come second, with 74% trusting them 
about euro-related information (with an increase of +5 points), and commercial banks were mentioned 
with the third highest proportions (55%). The public administration as a trusted distributor is 
mentioned in fourth place (51%), governments, national or regional authorities are fifth with 49%, 
followed by consumer associations (45%), and journalists (42%).  
 
The least trusted group is again professional associations and trade unions, although slightly more 
citizens voiced trust in them than did in April 2007 (37%, +3). The rank order of trusted distributors 
remained unchanged from April 2007.  
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Naturally, the above results are not universal for each country - and national communication plans will 
have to primarily take into account the local environment in order to be effective. Nonetheless, in 
every country the Central Bank is “the” prime source of information that citizens will turn to with 
confidence when it comes to the euro and any switchover, and this hasn’t changed since the first 
waves of measurement. European institutions are in the top three in every country except for Cyprus, 
indicating a key role for them with regard to the information and communication processes used by the 
Commission and the ECB.  
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Another key aspect of a successful information and communication campaign will be the medium 
used to distribute information. Respondents were asked to tell where they would like to receive useful 
information about the euro and the changeover. As we pointed out in earlier reports, communication 
campaigns are normally designed on the basis of audience measurement data rather than self-reported 
preferences of information placements, as the latter is reported less accurately. However, these results 
might add a dimension that goes beyond the use of most expensive mass media channels (the option 
most preferred by citizens). 
 

81

78

78

73

65

62

60

54

49

89

82

79

76

70

64

60

58

54

47

90

0 10 20 30 40 50 60 70 80 90 100

On television

In banks

In newspapers, magazines

On the radio

On the Internet

In schools and other places of education and training

In your letter box

In public places

In the workplace

In supermarkets and shops

09/2007
%NMS11

04/2007
%NMS11

Preferred channels for information and campaigns , %

Q9. Where would you like to receive useful information on the euro a nd the changeover?
multiple answer

 



The Gallup Organization Flash EB No 214 – Introduction of the euro in the New Member States 

  

  Summary, page 14

The order of the other channels mentioned as preferred is essentially the same as it was in earlier 
waves, and the figures are very similar as well. The most preferred information channel is television, 
as it was five months ago (90%). Regardless of the nature of information to be conveyed, 
Eurobarometer consistently finds that people prefer to be informed via their televisions about anything 
that might be relevant to them. It is on the other hand noteworthy that more than eight in ten citizens 
continue to name “banks” as favoured locations of information (81%).  
 
Tied on the third place are newspapers and magazines (78%) and the radio (78%), while the Internet, 
on the fifth place, slightly increased its preference rating (73%, +3). The least desired place for the 
dissemination of information (supermarkets) was mentioned by 49% (+2) of citizens, indicating a 
general need for easily accessible and readily available information on the subject.  
 
Looking at country-specific differences, in eight out of eleven countries television is the most 
preferred channel of information, ranging from 80% in the Czech Republic to 94% in Poland. The 
exceptions are Malta, Cyprus and Estonia, where citizens were most likely to mention banks (98%, 
91% and 85%, respectively); television is in second place in Cyprus and Estonia, and only in third 
place in Malta. Although we must add that in Malta – in the midst of an actual information campaign – 
we found much less differentiation among the various sources, each was preferred by many 
respondents; the first three places each have 98% favourability rating. 
 
As for the content of the information required, citizens are convinced that each of the topics we 
suggested for inclusion in the euro information campaign is more or less an essential requirement. The 
order of the most favoured topics remained unchanged, as did the ratio of the most and the least 
favoured topics, while we observed only minimal, non-indicative changes in the four other 
information campaign categories.  
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The most preferred topic is the value of the national currency in euros, as it was in April 2007; citizens 
almost unanimously voted this element as an essential aspect of any euro campaign (90%). It is also 
deemed to be very essential to have information provided about the general scenario of how the euro 
will be introduced in one’s country (89%) and the practical implications of the euro regarding salaries 
and bank accounts (84%).  
 
In the present survey the appearance of notes and coins in euros is considered to be the least essential 
element of an information campaign, with 80% of citizens mentioning it, however, this aspect made 
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the top three preferred topics in Romania. The social and political implications as well as measures to 
guarantee fair conversion of old prices were mentioned by 81% and 82%, respectively as essential. 
 
On the whole, the respondents in Malta care the most about the mentioned information topics, and 
those in Romania the least. The issue of the look of euro banknotes and coins became more essential 
for the citizens of Malta (+6 points) over the past six months probably reflecting the imminent date of 
euro introduction. (In Cyprus we have a +3 percentage point increase in the ratio of those who 
consider essential how the coins and banknotes look like.)  
 
Most activities that have been part of euro introduction campaigns in the current euro area are 
considered to be essential in the New Member States as well, and these proportions did not change 
significantly from April 2007 (as the chart below shows, changes are between 1 and 4 percentage 
points). 
 
A dual display of prices is found most, and increasingly essential, both in shops (86%, +3) and on 
utility bills (79%, +4). Most people expect that advertisements will explain the situation in newspapers 
(71%) and on television (72%). 74% (+4) of the citizens of the NMS11 area would like to see dual 
displays on pay slips. People are the least likely to find leaflets and brochures useful in their personal 
preparations for the adoption of the euro (63%).  
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Perceptions of and support for the single European currency 
 
The overall climate for euro introduction is positive. Looking at the overall trends, we can see a 
maintained bounce-back from the temporary disappointments Eurobarometer measured in September 
2005. This is, however, not a reflection of a universal trend across the region as the ratio of citizens 
expecting positive consequences ranges between only 34% in Latvia to 67% in Romania (relatively far 
from adopting it). Overall, 53% in the New Member States believe that the adoption of the euro will 
have on the whole positive consequences for their countries, and this ratio corresponds with the result 
of April 2007.  
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In seven out of eleven NMS those who expect positive consequences from the introduction of euro 
outnumber those who expect negative consequences. These differences are the highest in Romania, 
where 49 percentage points more respondents look forward to positive consequences than those who 
expect negative consequences (67% compared to 18%), followed by Poland where 21 percentage 
points more citizens think that the introduction of the euro will have positive consequences (53 to 32). 
The four countries where more citizens are afraid of negative consequences than expect positive 
effects are Lithuania (+18), Latvia (+17), Cyprus who enters the euro area next year (+6) and Estonia 
(+5). 
 
The most positive changes can be seen in Malta, but even there, only a moderate increase was detected 
in the ratio of those who think that the introduction of the euro would have very or rather positive 
consequences with only a 4 percentage point increase. However, the negative expectations also 
increased by 2 percentage points. In Cyprus, only a very a slight increase was detected toward positive 
effects, but those who have very or rather negative expectations decreased with 5 percentage points.  
 
Generally, citizens still expect that most of the advantages will be more positive to their country than 
for themselves, but the perception of personal benefits increased remarkably, bringing the two 
assessments closer together than ever before. Assessment of personal benefits shows that 16% expect 
very positive (+8 over a one year period, boosted by the optimism of the 2007 entries to the European 
Union, Bulgaria and Romania), and 33% rather positive consequences when it comes to adopting the 
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common currency in their country. As compared to the figures on a national level, the ratio of citizens 
with positive attitudes is now similar: while 53% of citizens think the consequences on national level 
will be positive for them, 49% think the same regarding the consequences on personal level. Still, a 
significant minority of 34% expect negative personal consequences, and a remarkable proportion, 17% 
of citizens cannot decide if the euro will bring positive or negative consequences for themselves. 
 
On NMS11 level, more people report a positive climate of opinion in their environment regarding the 
introduction of the euro in their country. With 21% of all respondents having no definite opinion, 45% 
believe that most people they know are supportive of their country adopting the euro. At the same 
time, over a third (35%) say that the people they know are rather opposed to the introduction of the 
euro. There is only a 1 percentage point increase in this five-month period in the ratio of those who 
report a favourable environment for the introduction of the euro.  
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At present, the plurality of citizens in almost half of the New Member States say that most people they 
know are more against the idea of introducing the euro in their country. Respondents in Cyprus and in 
the Baltic countries (but also, to a smaller extent, in the Czech Republic and Slovakia) are more likely 
to say that the people they know are against the adoption of the single currency. In five countries the 
perceived opinion climate is favourable: in Bulgaria, Poland, Hungary, Malta, and especially in 
Romania.  
 
Having said that, the perceived attitude against the euro changeover decreased slightly in five of the 
eleven New Member States, in Cyrus, Latvia, Malta, Poland and Romania, while it increased in three 
countries from April 2007. The scale of increase was notable only in Slovakia (+6 percentage points).  
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Proportion of respondents claiming that the people they know are against the idea of introducing the euro in their country, % by country  
 
Besides the rational aspects, changing a national currency is an emotional issue as well. A national 
currency represents the autonomy of the nation-state, and contributes to the national identity of the 
community of users. Eurobarometer looked at how people related to a future changeover to the euro 
emotionally, by asking whether or not they are happy that the euro will replace their national currency.  
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Similarly to our findings in April 2007, we find that citizens in the New Member States are 
predominantly prepared – at least mentally – to have their currency replaced by the euro: 50% say they 
are very or rather happy about a future changeover. This figure is very similar to the 49% who gave a 
positive rational assessment of the euro introduction (i.e. said that the change will bring positive 
consequences for them). 
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Are people happy that the euro will replace their national curre ncy?
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Significantly more citizens are happy than unhappy in Romania, Malta, Slovakia, Poland, Bulgaria 
and Hungary about the future changeover (see graphs above). The majority is unhappy in the Baltic 
area (Latvia: 63%, Estonia: 60%, and Lithuania: 56%), and the relative majority in the Czech Republic 
and in Cyrus (48% and 45%, respectively). While the on-going campaign in Cyprus preceding the 
entry to the euro area have clearly brought along considerable improvements in the general sentiment, 
a significant part of the Cypriots (44%) is still not convinced that this will be a good thing for their 
country. Still, in both countries set to join the eurozone just in a few months, we see a positive trend 
since the last measurement that is expected to continue as the result of the campaign preceding the 
changeover. 
 
The trends in the other Member States are again mixed here: the ratio of citizens happy about the euro 
changeover increased slightly in seven of the eleven New Member States, namely in Cyprus (+4), 
Lithuania (+3), Poland (+3), Romania (+3), Latvia (+2), Malta (+2) and Bulgaria (+1), while in the 
other four countries there was a moderate decrease since April 2007. These changes – both increases 
and decreases – are minimal, ranging between 1 and 4 percentage points.  
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Expectations and fears regarding adoption of the euro 
 
Most citizens in the New Member States fear that the introduction of the euro will raise prices in their 
country. Three quarters of NMS11 citizens agree with the statement that the introduction of the euro 
will increase prices as opposed to only 17% with different opinions (11% of the respondents do not 
expect any impact from the euro in this regard, and 6% even expect the prices to go lower). 
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Citizens from Estonia and Lithuania are the most likely to expect increasing prices at the occasion of 
euro introduction (Estonia: 89%, Lithuania: 86%), while the Romanians (52 %) and Maltese (65%) are 
the least pessimistic, but even in these countries the majority anticipates higher prices on the euro 
price tags once they will be used. In Cyprus, the opinions are now somewhat more favourable 
compared to Spring of 2007, but still, fears regarding price increases at the beginning of 2008 are 
extremely prevalent, with about three quarters of the Cypriots being worried about higher prices when 
the euro is introduced on 1st of January 2008.   
 
There are several advantages of belonging to the eurozone that respondents universally 
acknowledged, much as they did in each of the earlier waves. In order to evaluate NMS citizens’ 
perceptions of the practical consequences of the euro, respondents were presented with five statements 
regarding possible positive practical outcomes of introducing the euro. 
 
As in previous years, a notable majority of respondents agreed with all statements concerning the 
positive effects of introducing the euro (“it will be more convenient for those who travel to other 
countries of the EU”; “it will make purchasing in the EU countries easier”; “it will allow you to easily 
compare prices between EU countries”; “it will eliminate charges for changing from one currency to 
another inside the EU”) except the last one (“it will protect from the effects of international crisis”).  
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Expected positive effects of joining the eurozone

Yes No

Q20a-e .(2007)/Q1 9. (2006) Do you think that the euro ...?

Will allow you to 
easily compare 
prices between EU
countries

Will make 
purchasing in 
the EU countries 
easier

Will eliminate 
charges for changing 
from one currency to 
another inside EU

Will be more 
convenient for those 
who travel in other 
countries of EU

Will protect from
the effects of 
international 
crises

In each of the first four issues, country variations are minimal: the dominant opinion is agreement 
throughout the eleven countries. The item among the four that split the New Member State citizens 
relatively the most is the statement that the euro will eliminate charges for changing from one currency 
to another: in Lithuania only half of the citizens agree with this (54%), but in Malta more than eight in 
ten citizens (84%) do. 
 
A much less evident benefit of accession to the EU for the respondents is the protection – or buffer – it 
provides in cases of international crises, economic or other. More citizens agree than disagree that the 
euro will help to provide such protection (44%, -1 versus 29%, +2). Over a quarter of respondents 
(27%) were not able to decide whether or not such a benefit might be expected as a result of joining 
the eurozone. The most ambivalent countries in this respect are Latvia, Lithuania and the Czech 
Republic. In these countries more citizens disagree than agree with the statement. In the remaining 
new member states a majority state that such an advantage can be expected as a result of being part of 
the euro area. 
 
 
Looking at the various economic or political effects of the introduction of the euro, people 
increasingly agree that an enlargement of the eurozone with the addition of their country will improve 
Europe’s global significance (66% compared to 62% in April 2007). More than half of the citizens 
(56%) in NMS11 countries believe that longer-term price stability will be the second most important 
advantage of the adopting of the euro (if we compare the results for this question and for the question 
about the anticipated price increase at the introduction of the euro – see analysis on the previous page 
–, the very clear message is that people expect price increases during the changeover, but on a longer 
term, a majority associate the euro with price stability). They also tend to believe that it will have a 
positive effect in the area of public finances (46%). More than four citizens out of ten (47% compared 
to 43% in April 2007) agree, and 32% disagree with the statement that the euro would help increase 
employment or boost economic growth. People are more sceptical about whether a change to the euro 
will ease their debt burdens: 38% agree and 31% disagree with this statement. We must add that the 
ratio of those who could not answer these questions is rather high (ranges from 15% to 31%) 
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Potential political and economic advantages of adopting the euro

Q21a -e. In your opinion, what are the main advantages of the adoption of the euro for [COUNTRY ]?

Will ensure 
sounder public 

finances

Will ensure 
lower interest 

rates, lower debt 
charges

Will reinforce the 
place of Europe 

in the world

Will improve 
growth, 

employment

Yes No DK/NA

Will ensure 
price stability

 
As the table below shows, these opinions are rather consistent across the countries of the region, 
although there are a few notable exceptions. 
 

  
Will reinforce the 

place of Europe in the 
world 

Will ensure price 
stability 

Will improve growth, 
employment 

Will ensure sounder 
public finances 

Will ensure lower 
interest rates, lower 

debt charges 
  Yes No Yes No Yes No Yes No Yes No 
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NMS11 62 66 20 19 55 56 26 26 43 47 36 32 46 46 26 27 38 38 30 31 
                                          
BG 57 63 17 14 58 57 21 22 44 44 29 29 45 49 15 14 37 36 21 23 
CZ 56 50 31 35 45 34 40 45 27 21 56 58 36 28 42 44 23 20 46 49 
EE 52 48 23 31 42 40 32 35 35 30 35 41 32 37 31 32 21 19 38 44 
CY 71 74 16 13 47 50 34 30 41 50 34 29 43 42 23 25 41 39 24 27 
LV 58 54 26 31 45 44 40 38 32 29 45 47 34 33 33 34 29 26 37 37 
LT 56 56 21 27 43 40 32 42 52 41 23 36 46 41 28 37 25 22 36 45 
HU 66 69 22 19 64 58 19 26 52 49 32 33 65 63 20 21 47 41 27 32 
MT 70 72 10 10 57 57 21 24 48 49 25 25 54 54 17 18 35 34 23 28 
PL 63 71 19 17 53 60 28 24 42 53 37 29 43 45 29 29 38 39 31 30 
RO 64 70 14 13 61 61 18 17 48 55 29 22 49 53 19 20 47 51 22 25 
SK 71 68 18 20 59 55 27 28 40 40 40 41 47 43 29 30 39 35 31 31 

 
There is no significant doubt in any country about a stronger global position for Europe after a 
eurozone enlargement; the ratio of those saying the euro will reinforce the place of Europe in the 
world is higher than the ratio of those saying the contrary. However, the Estonians are the least likely 
to think that the euro will strengthen the place of Europe in the world (48%), followed in this respect 
by the Czechs (50%) and Latvians (54%). The ratio of the optimistic responses increased in six 
countries; most significantly in Poland (+8), Romania (+6) and Bulgaria (+6). 
 
The Romanians (61%, no change), Polish (60%, +7) and Hungarians (58%, -6) are most likely to see 
the main advantage of the euro’s introduction as an ensured price stability on the longer term. In all 
but two countries more citizens have optimistic than pessimistic expectation in this matter. The 
exception to this is the Czech Republic, where more citizens disagree with this statement (45% 
disagree vs. 34% agree); the other exception is Latvia (42% vs. 40%). The Czechs changed their views 
most unfavourably and the Polish the most favourably since spring.  
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In September 2007 more NMS citizens think than in April 2007 that the introduction of the euro can 
increase economic growth and employment and fewer said the contrary. Still, a clear disagreement  
with this statement (suggesting that the euro will NOT increase the economic growth and 
employment) can be found in the Czech Republic (58%), and also in Latvia (47%), Estonia and 
Slovakia (41% both). On the other hand, Romanians (with 55% anticipating such a benefit), the Polish 
(53%), Cypriots (50%), Maltese and Hungarians (49-49%) are currently the most optimistic in this 
regard. With regard to changes over time on country level the ratio of those who anticipate increased 
economic growth and employment decreased in five countries, most notably in Lithuania (-11) and 
Latvia (-9)since April 2007. On the other hand the most intense increase of optimism over this time 
period was detected in Poland (+11), Cyprus (+9) and Romania (+7 percentage points). 
 
In all but two of the NMS11 countries the ratios of people who believe that the common currency can 
help a country to achieve healthier public finances outnumber the disbelievers. The exceptions are 
the Czechs and the Latvians (28% vs. 44% and 33% vs. 34%). The ratio of those who disagree is also 
high in Lithuania (37%) and Estonia (32%). We measured the greatest decrease from April 2007 in the 
ratio of citizens who believe the euro would ensure sounder public finances in the Czech Republic (-8) 
and Lithuania (-5). The survey found the greatest increase in this respect is in Bulgaria (+4) and 
Estonia (+5). 
 
The Czechs, the Estonians, the Lithuanians and the Latvians all tend not to believe that credit charges 
will be more favourable after joining the eurozone. Also in these countries those who do not think that 
replacing the national currency with the euro will ensure lower interest rates and debt charges 
outnumbers those who do feel that way. Citizens from Romania, Hungary, Poland and Cyprus are the 
most optimistic in this regard, 51%, 41%, 39% and 39% expect more favourable credit charges from 
the euro introduction. Changes since April 2007 are rather unidirectional; in all but two countries less 
respondents agree with the statement, and in Poland and in Romania the ratio of those who agreed 
increased only slightly (+1 and +4 percentage points, respectively). Although we must add that the 
decreases were in general rather slight, too, as the most intense decrease can be observed in Hungary 
(-6 points).  
 
Practically unchanged from April 2007, more than half of the citizens in the New Member States agree 
that introducing the euro in their country will make them feel more European (55%), while 35% do 
not feel this way.  
 
The variation remains quite substantial across countries. In seven out of eleven New Member States 
the relative majority of citizens agree with the statement that using the euro will make them feel more 
European. Especially those in Malta (70% agree, while 25% disagree), Poland (62% vs. 29%), and 
Romania (61% vs. 26%) express very strong agreement.  
 
At the same time, citizens in four countries do not believe that using the single currency would make 
them more ‘European’, but feel that it will not have such effect. This is the most extreme in Hungary 
(63% versus 30%), but is also the case in Cyprus (51% versus 44%), in Lithuania (48% versus 41%) 
and in Estonia (47% versus 40%).  
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Using the euro will make people feel more European
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Agree Disagree DK/NA]

Q22e.(2007)/Q21e. (2006)  Could you tell me for each of the foll owing statements if you agree or disagree …?
„The usage of the euro instead of the NATIONAL CURRENCY will make us feel more European than now ”  

 
There are a number of fears people refer to in discussions about the euro. Most of them are only 
shared by a minority; and by slightly fewer citizens in the eleven New Member States when compared 
to the results from April 2007. Most people are not concerned about personal inconveniences caused 
by the changeover (55%), and perceptions remained stable in the two countries on the verge of euro 
adoption as well. The majority of people are also not worried that their country might lose control of 
its economy (55%) or that adopting the euro could have a negative effect on their national identity 
(54%). Countries that were more sceptical in April 2007 seem to have maintained their attitudes. What 
people are still clearly afraid of, are potential abuses around the time of the changeover. Two thirds of 
citizens are worried that they will be cheated during such a changeover (69%).  
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Fears regarding the adoption of the euro

Q22a -e. Could you tell me for each of the following statements if you ag ree or disagree …?

You are afraid of abuses 
and cheating on prices 
during the changeover

The replacement of the 
[CURRENCY] by the euro will 
cause you personally a lot of 

inconvenience

Adopting the euro will 
mean that [COUNTRY] 

will lose control over its 
economic policy

Adopting the euro will 
mean that [COUNTRY] 
will lose a great deal of 

its identity

Agree Disagree DK/NA

 
In September 2007, as was the case in April 2007, in all countries the ratio of those who are afraid 
of abuses and cheating on prices during the changeover significantly outnumbers the ratio of 
those who trust that prices will be fair and that there will be no abuses. The smallest difference 
between those who agreed and disagreed can be found in Romania (51% versus 41%) while the 
greatest differences were in Bulgaria and Cyprus (82% versus 14% and 78% versus 18%, 
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respectively). The fear of being cheated or ’ill-treated’ with regard to prices during the changeover has 
increased slightly from April 2007; more than two thirds of citizens in the NMS are worried about it 
(69%, +2). At the same time, the share of those who do not have any fears in this regard remained 
unchanged since April 2007. The share of respondents saying that they “did not know or did not want 
to answer the question decreased to 6% (-1).  
 
In September 2007 respondents in Bulgaria (82%) were the most afraid of being cheated during the 
changeover as a result of 8-percentage point increase from April 2007, followed by citizens in Cyprus 
(78%) and Lithuania (77%). While in April 2007 the second highest ratio was observed in Malta ,with 
a slight decrease (-2) they are now out of the top three. Again we can see that comparing the two states 
that are set to join the common currency in 1st 2008 that Malta has a much more effective campaign in 
favour of the euro.  
 
In September 2007, the majority of respondents in the NMS countries did not believe that adopting the 
euro would cause a loss of identity for their country (54%) this is unchanged from April 2007. 33% of 
the respondents feel that their country will lose a great deal of its national identity, while 13% of NMS 
citizens could not answer the question. 

 
Citizens from Poland and Hungary fear the least that adopting the euro could harm their national 
identity (60% in both countries disagree with the proposition that the adoption of the euro will cause 
their country to lose a great deal of its identity), followed by Romania with 58%. A clear majority of 
the respondents in Slovakia and Cyprus (57%, 50%) also do not fear losing national identity. The 
highest ratios of respondents who felt that the euro would jeopardize their country’s identity were 
found in the Baltic countries (as in previous surveys), and in the Czech Republic. 64% of Latvians, 
51% of Estonians, and 50% of Lithuanians do fear that the introduction of the euro would cause their 
country to lose a great deal of its national identity, and a high proportion of Czechs (52%) also held 
this opinion. In these four New Member States the share of those who are afraid that adopting the euro 
will mean a loss of national identity outnumbers those who do not have this fear. However, in the 
majority of the NMS countries the share of those not afraid is higher.  
 
The proportion of respondents agreeing with the statement has decreased in six countries and 
increased in four countries. The most significant decrease is in Malta (-6), and there are slight 
decreases in Lithuania (-2) and Romania (-3), Latvia (-1), Poland (-1) and Slovakia (-1) as well. In 
Bulgaria and the Czech Republic the proportions remained unchanged from April 2007. A rather 
significant increase can be observed in Hungary where 10 percentage point more respondents share the 
fears of losing national identity. More moderate changes can be noted in Cyprus and Estonia (+4, and 
+3, respectively). 
 
Over half of the respondents in the New Member States disagree with the statement that the euro 
introduction would cause them a lot of inconvenience – but more than one third of the citizens do 
expect personal nuisances. This situation has changed slightly from April 2007: 3 percentage points 
more citizens expect difficulties than previously, making this ratio the same as it was in September 
2006. The share of respondents who don’t believe that the euro would cause them any inconvenience 
has decreased 1 percentage point from April 2007 (55%).  

 
The number of respondents not expecting personal inconveniences due to the introduction of the euro 
is highest in Romania (63% disagree), and is also high in Cyprus and Malta (59%, 58% disagree, 
respectively).  Both Cypriots and Maltese were convinced that the changeover will not cause them 
nuisances during the past twelve months; prior to that the majority in both countries were afraid of 
personal inconveniences.  
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It is only in Latvia where the proportion of those who agree that the changeover to the euro will cause 
a lot of inconvenience outnumbers those who disagree with it (53% of the citizens agreed while 41% 
disagreed).  
 
Consistent with previous results, a majority of respondents in the NMS disagree with the statement 
that adopting the euro will cause a loss of control over their national economic policy (55%). 
 
The country-level analysis shows that the greatest proportions of respondents who do not fear a loss of 
control over their national economic policy are in Romania (62%), Hungary (61%) and Poland (58%). 
 
On the other hand, Latvians, Lithuanians, Cypriots and the Czechs are most worried about the 
consequences of introducing the euro with regard to control over their own economy. 48% of 
Latvians, 39% of Lithuanians and 38% of both Cypriots and Czechs agree with the statement that the 
euro would cause a loss of control over their country’s economic policies.  
 
The proportion of those who agree that their country will lose control over its economic policy has 
gone up significantly in Hungary (+9), somewhat less in Estonia (+5) and Bulgaria (+4) and slightly in 
Malta (+2) and Poland (+1). In the remaining five New Member States the ratio of those who share 
this fear decreased slightly. 
 

The replacement of the 
[CURRENCY] by the euro 
will cause you personally a 

lot of inconvenience 

You are afraid of abuses 
and cheating on prices 
during the changeover 

Adopting the euro will 
mean that [COUNTRY] 
will lose control over its 

economic policy 

Adopting the euro will 
mean that [COUNTRY] 

will lose a great deal of its 
identity 

 Agree Disagree Agree Disagree Agree Disagree Agree Disagree 
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NMS11 35 38 56 55 67 69 26 26 27 28 55 55 33 33 54 54 
                 
BG 40 44 50 48 74 82 20 14 29 33 46 40 40 40 47 44 

CZ 44 43 48 50 66 67 31 29 39 38 52 47 52 52 42 40 

EE 46 41 46 51 65 65 25 26 32 37 45 44 48 51 36 37 

CY 40 39 58 59 83 78 15 18 39 38 52 51 40 44 55 50 

LV 53 53 41 41 74 68 21 27 50 48 31 34 65 64 25 25 

LT 40 37 51 55 76 77 19 20 37 39 44 42 52 50 35 36 

HU 39 41 50 49 73 75 22 21 19 28 68 61 20 30 69 60 

MT 39 38 56 58 78 76 18 20 28 29 55 57 37 31 57 63 

PL 33 39 59 56 71 74 20 21 26 28 56 58 30 29 55 60 

RO 27 27 63 63 54 51 39 41 19 18 55 62 26 23 59 58 

SK 39 43 53 48 71 72 25 23 32 30 58 56 35 34 58 57 
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ESTONIA

Support to the introduction of the euro
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Q.12. Are you personally happy or not that the euro could replace 
the Estonian kroon ?
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Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…
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Note: NMS – new member states (inner pie graph)
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Q7. When would you like to be informed about the introduction of 
euro in Estonia? [AMONG THOSE NOT WELL INFORMED] 

Most trusted information sources

Dominantly expected 
date of joining the euro 

zone

A f ew 
months 

bef ore; 27
A f ew 
y ears 

bef ore; 39

2012

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?
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Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007
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CYPRUS

Support to the introduction of the euro

NMS
CY
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Q.12. Are you personally happy or not that the euro could replace 
the Cypriot pound?

N t NMS b t t (i i h)

48 50

39
44

47 48

32
40

04/'06 09/'06 04/'07 09/'07

CY

Happy / very happy

38
25

11

15 12

Rather 
happy ; 29

ppy

Rather 
unhappy ; 

25

Very  
unhappy ; 

20

DK/NA; 11

NMS

Note: NMS – new member states (inner pie graph)

Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…

53

67

NMS
CY

DK/NA; 0
Not at all 

well 
inf ormed; 

11

Very  well 
inf ormed; 

22

Note: NMS – new member states (inner pie graph)

Well informed

38 41

53

40

37 39

37

04/'06 09/'06 04/'07 09/'07

34

41

16 2 7
11

Not v ery  
well 

inf ormed; 
22

22

Rather well 
inf ormed; 

45

NMS

Need for immediate information

As soon as 

DK/NA; 6A f ew 
weeks 

bef ore; 9

A f ew 2008

Q7. When would you like to be informed about the introduction of 
euro in Cyprus? [AMONG THOSE NOT WELL INFORMED] 

Most trusted information sources

Dominantly expected 
date of joining the euro 

zoneA f ew 
y ears 

bef ore; 4

possible; 
63

A f ew 
months 

bef ore; 18

2008

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?

92

86

80

National Central Bank

Gov ernment, national or regional
authorities

Commercial banks

www.gallup-europe.be
GALLUP
www.gallup-europe.be
GALLUP

Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007

83 81 84 89 84 8888 86

% of total % of who have seen

79 81 83
88

04/'06 09/'06 04/'07 09/'07

banknotes

coins

84 878687

04/'06 09/'06 04/'07 09/'07

Have used euro…Have seen euro…

Potential socio-economic benefits
The euro will… [various questions combined]

66

44

74

51

71

Reinf orce the place of  Europe
in the world

Protect the country  f rom the ef f ects

56

47

55

51

50

50

44

50

47

41

of  international crises

Ensure price stability

Improv e growth, employ ment

Make people f eel more European

N i  i

46

38

42

39

46

43

41

p p p

Ensure sounder public f inances

Ensure lower interest rates,
lower debt charges

NMS 09/'07
CY 09/'07
CY 04/'07

Negative expectations
The euro will… [various questions combined]

69

74

78

74

83 

78 

Af raid of  abuses and cheating on prices
during the changeov er

The euro will increase prices when
introduced

33

38

28

44

39

38

40 

40 

39

The euro will mean that countries will
lose a great deal of  their identity

The changeov er will cause personally  a
lot of  inconv enience

The euro will mean that countires will
lose control ov er its economic policy

NMS 09/'07
CY 09/'07
CY 04/'07

European
Commission

** new item

European
Commission

39 



LATVIA

Support to the introduction of the euro
Q.12. Are you personally happy or not that the euro could replace 
the Latvian lat?

NMS
LVRather

Very  
happy ; 2DK/NA; 12

N t NMS b t t (i i h)

48 47 48 50

262428 26

04/'06 09/'06 04/'07 09/'07

LV

Happy / very happy

38
25

11

15 12

Rather 
happy ; 24

Very  
unhappy ; 

23
Rather 

unhappy ; 
40

NMS

Note: NMS – new member states (inner pie graph)

Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…

NMS
LVNot at all 

well 
inf ormed; 

DK/NA; 0 Very  well 
inf ormed; 3

R th ll

Note: NMS – new member states (inner pie graph)

Well informed

38 41

32

4037

282731

04/'06 09/'06 04/'07 09/'07

34

41

16 2 7

Not v ery  
well 

inf ormed; 
46

;
22

Rather well 
inf ormed; 

28NMS

Need for immediate information

As soon as 
possible; 

19

DK/NA; 6A f ew 
weeks 

bef ore; 3

Q7. When would you like to be informed about the introduction of 
euro in Latvia? [AMONG THOSE NOT WELL INFORMED] 

2011

Most trusted information sources

Dominantly expected 
date of joining the euro 

zone
A f ew 
y ears 

bef ore; 40

A f ew 
months 

bef ore; 33

2011

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?

81

63

58

National Central Bank

European Institutions

Gov ernment, national or regional
th iti

www.gallup-europe.be
GALLUP
www.gallup-europe.be
GALLUP

authorities

Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007

77
69 71 75

% of total % of who have seen

69 71

63 61
56

61

04/'06 09/'06 04/'07 09/'07

banknotes

coins

55 53
63

51
45

64

56

55

04/'06 09/'06 04/'07 09/'07

Have used euro…Have seen euro…

Potential socio-economic benefits
The euro will… [various questions combined]

66

55

54

51

58

Reinf orce the place of  Europe
in the world

Make people f eel more European

56

46

44

51

44

33

29

53

45

34

Make people f eel more European

Ensure price stability

Ensure sounder public f inances

Protect the country  f rom the ef f ects
of international crises

N i  i

47

38

29

26

31

32

29

of  international crises

Improv e growth, employ ment

Ensure lower interest rates,
lower debt charges

NMS 09/'07
LV 09/'07
LV 04/'07

Negative expectations
The euro will… [various questions combined]

74

69

82

68

82 

74 

The euro will increase prices when
introduced

Af raid of  abuses and cheating on prices
during the changeov er

33

38

28

64

53

48

65 

53 

50

The euro will mean that countries will
lose a great deal of  their identity

The changeov er will cause personally  a
lot of  inconv enience

The euro will mean that countires will
lose control ov er its economic policy

NMS 09/'07
LV 09/'07
LV 04/'07

European
Commission

** new item

European
Commission

50 



LITHUANIA

Support to the introduction of the euro
Q.12. Are you personally happy or not that the euro could replace 
the litas?

NMS
LT

Very  
happy ; 5

DK/NA; 11

N t NMS b t t (i i h)

48 47 48 50

34
3133 32

04/'06 09/'06 04/'07 09/'07

LT

Happy / very happy

38
25

11

15 12

Rather 
happy ; 29Very  

unhappy ; 
21

Rather 
unhappy ; 

35

NMS

Note: NMS – new member states (inner pie graph)

Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…

49

NMS
LT

Not at all 
well 

inf ormed; 7

DK/NA; 1
Very  well 

inf ormed; 6

Note: NMS – new member states (inner pie graph)

Well informed

38 41

44 49

4037

4442

04/'06 09/'06 04/'07 09/'07

34

41

16 2 7Not v ery  
well 

inf ormed; 
44

Rather well 
inf ormed; 

43
NMS

Need for immediate information

As soon as 
possible; 

24

DK/NA; 7A f ew 
weeks 

bef ore; 7

Q7. When would you like to be informed about the introduction of 
euro in Lithuania? [AMONG THOSE NOT WELL INFORMED] 

2011

Most trusted information sources

Dominantly expected 
date of joining the euro 

zone
A f ew 
y ears 

bef ore; 31

A f ew 
months 

bef ore; 30

2011

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?

75

65

48

National Central Bank

European Institutions

Gov ernment, national or regional
th iti

www.gallup-europe.be
GALLUP
www.gallup-europe.be
GALLUP

authorities

Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007

74 74 73 75

% of total % of who have seen

73

61 59 57
66

04/'06 09/'06 04/'07 09/'07

banknotes

coins

48 47

47 47 5252

5454

04/'06 09/'06 04/'07 09/'07

Have used euro…Have seen euro…

Potential socio-economic benefits
The euro will… [various questions combined]

66

47

56

41

56

Reinf orce the place of  Europe
in the world

Improv e growth employ ment

46

55

56

41

41

41

40

52

46

41

43

Improv e growth, employ ment

Ensure sounder public f inances

Make people f eel more European

Ensure price stability

N i  i

44

38

28

22

43

31

25

Protect the country  f rom the ef f ects
of  international crises

Ensure lower interest rates,
lower debt charges

NMS 09/'07
LT 09/'07
LT 04/'07

Negative expectations
The euro will… [various questions combined]

74

69

86

77

87 

76 

The euro will increase prices when
introduced

Af raid of  abuses and cheating on prices
during the changeov er

33

28

38

50

39

37

52 

37 

40

The euro will mean that countries will
lose a great deal of  their identity

The euro will mean that countires will
lose control ov er its economic policy

The changeov er will cause personally  a
lot of  inconv enience

NMS 09/'07
LT 09/'07
LT 04/'07

European
Commission

** new item

European
Commission

40 



HUNGARY

Support to the introduction of the euro
Q.12. Are you personally happy or not that the euro could replace 
the Hungarian forint?

NMS
HU

Very  
happy ; 6

DK/NA; 14

N t NMS b t t (i i h)

56
47 50

4848 4846

49

04/'06 09/'06 04/'07 09/'07

HU

Happy / very happy

38
25

11

15 12

DK/NA; 14

Very  
unhappy ; 

10

Rather 
unhappy ; 

28

Rather 
happy ; 42NMS

Note: NMS – new member states (inner pie graph)

Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…

NMS
HU

Rather well 

Not at all 
well 

inf ormed;

DK/NA; 1
Very  well 

inf ormed; 4

Note: NMS – new member states (inner pie graph)

Well informed

41

4038

4037 44

3534

04/'06 09/'06 04/'07 09/'07

34

41

16 2 7 inf ormed; 
36

Not v ery  
well 

inf ormed; 
44

inf ormed; 
16

NMS

Need for immediate information

A f ew 

As soon as 
possible; 

12

DK/NA; 4
A f ew 
weeks 

bef ore; 6

Q7. When would you like to be informed about the introduction of 
euro in Hungary? [AMONG THOSE NOT WELL INFORMED] 

2013

Most trusted information sources

Dominantly expected 
date of joining the euro 

zone

y ears 
bef ore; 34

A f ew 
months 

bef ore; 44

2013

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?

88

80

62

National Central Bank

European Institutions

Commercial banks

www.gallup-europe.be
GALLUP
www.gallup-europe.be
GALLUP

Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007

71 69
79 77

% of total % of who have seen

71 69

70
63

77 74

04/'06 09/'06 04/'07 09/'07

banknotes

coins

60

6057

59
61

58

56 61

04/'06 09/'06 04/'07 09/'07

Have used euro…Have seen euro…

Potential socio-economic benefits
The euro will… [various questions combined]

66

46

69

63

66

Reinf orce the place of  Europe
in the world

Ensure sounder public f inances

56

47

44

63

58

49

46

65

64

52

44

Ensure sounder public f inances

Ensure price stability

Improv e growth, employ ment

Protect the country  f rom the ef f ects
of international crises

N i  i

38

55

41

30

44

47

27

of  international crises

Ensure lower interest rates,
lower debt charges

Make people f eel more European

NMS 09/'07
HU 09/'07
HU 04/'07

Negative expectations
The euro will… [various questions combined]

69

74

75

72

73 

77 

Af raid of  abuses and cheating on prices
during the changeov er

The euro will increase prices when
introduced

38

33

28

41

30

28

39 

20 

19

The changeov er will cause personally  a
lot of  inconv enience

The euro will mean that countries will
lose a great deal of  their identity

The euro will mean that countires will
lose control ov er its economic policy

NMS 09/'07
HU 09/'07
HU 04/'07

European
Commission

** new item

European
Commission

19 



MALTA

Support to the introduction of the euro
Q.12. Are you personally happy or not that the euro could replace 
the Maltese lira?

NMS
MT

Very  DK/NA; 11

N t NMS b t t (i i h)

48 50

54 56
48

4742

48

04/'06 09/'06 04/'07 09/'07

MT

Happy / very happy

38
25

11

15 12

Rather 
happy ; 39

happy ; 18
;

Very  
unhappy ; 

11

Rather 
unhappy ; 

21

NMS

Note: NMS – new member states (inner pie graph)

Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…

74

NMS
MT

N t

Not at all 
well 

inf ormed; 5

DK/NA; 2
Very  well 
inf ormed; 

22

Note: NMS – new member states (inner pie graph)

Well informed

38 41
4037

7471

3833

04/'06 09/'06 04/'07 09/'07

34

41

16 2 7Not v ery  
well 

inf ormed; 
20

22

Rather well 
inf ormed; 

52

NMS

Need for immediate information

As soon as 

DK/NA; 7

A f ew 
weeks 

bef ore; 16

A f ew

Q7. When would you like to be informed about the introduction of 
euro in Malta? [AMONG THOSE NOT WELL INFORMED]

2008

Most trusted information sources

Dominantly expected 
date of joining the euro 

zoneA f ew 
y ears 

bef ore; 3

possible; 
48

A f ew 
months 

bef ore; 26

2008

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?

92

88

80

National Central Bank

Commercial banks

European Institutions

www.gallup-europe.be
GALLUP
www.gallup-europe.be
GALLUP

p

Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007

75 74
73 7371 77

% of total % of who have seen

67
74

66
75 7371

73

04/'06 09/'06 04/'07 09/'07

banknotes

coins

71

737168
77

7067
75

04/'06 09/'06 04/'07 09/'07

Have used euro…Have seen euro…

Potential socio-economic benefits
The euro will… [various questions combined]

66

55

72

70

70

Reinf orce the place of  Europe
in the world

Make people f eel more European

44

56

46

70

59

57

54

65

51

57

4

Make people f eel more European

Protect the country  f rom the ef f ects
of  international crises

Ensure price stability

Ensure sounder public f inances

N i  i

47

38

49

34

54

48

35

Improv e growth, employ ment

Ensure lower interest rates,
lower debt charges

NMS 09/'07
MT 09/'07
MT 04/'07

Negative expectations
The euro will… [various questions combined]

69

74

76

65

78 

65 

Af raid of  abuses and cheating on prices
during the changeov er

The euro will increase prices when
introduced

38

33

28

38

31

29

39 

37 

28

The changeov er will cause personally  a
lot of  inconv enience

The euro will mean that countries will
lose a great deal of  their identity

The euro will mean that countires will
lose control ov er its economic policy

NMS 09/'07
MT 09/'07
MT 04/'07

European
Commission

** new item

European
Commission

28 



POLAND

Support to the introduction of the euro
Q.12. Are you personally happy or not that the euro could replace 
the zloty?

NMS
PL

DK/NA; 15
Very  

happy ; 10

N t NMS b t t (i i h)

47

50 49 50

48

48

4946

04/'06 09/'06 04/'07 09/'07

PL

Happy / very happy

38
25

11

15 12
Very  

unhappy ; 
12

Rather 
unhappy ; 

24

Rather 
happy ; 39

NMS

Note: NMS – new member states (inner pie graph)

Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…

NMS
PL

Very  well 
inf ormed; 5

DK/NA; 2
Not at all 

well 
inf ormed;

Note: NMS – new member states (inner pie graph)

Well informed

38 41

31
40

4037

3732

04/'06 09/'06 04/'07 09/'07

34

41

16 2 7

Rather well 
inf ormed; 

35

Not v ery  
well 

inf ormed; 
41

inf ormed; 
16

NMS

Need for immediate information

As soon as 
possible; 

DK/NA; 6A f ew 
weeks 

bef ore; 5

Q7. When would you like to be informed about the introduction of 
euro in Poland? [AMONG THOSE NOT WELL INFORMED] 

2012

Most trusted information sources

Dominantly expected 
date of joining the euro 

zoneA f ew 
y ears 

bef ore; 24

32A f ew 
months 

bef ore; 33

2012

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?

76

71

48

National Central Bank

European Institutions

Consumer associations

www.gallup-europe.be
GALLUP
www.gallup-europe.be
GALLUP

Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007

82 78 74 82

% of total % of who have seen

77
70 68

78

04/'06 09/'06 04/'07 09/'07

banknotes

coins
48

54

48
56 5954

5851

04/'06 09/'06 04/'07 09/'07

Have used euro…Have seen euro…

Potential socio-economic benefits
The euro will… [various questions combined]

66

55

71

62

63

Reinf orce the place of  Europe
in the world

Make people f eel more European

56

47

44

62

60

53

47

56

53

42

46

Make people f eel more European

Ensure price stability

Improv e growth, employ ment

Protect the country  f rom the ef f ects
of international crises

N i  i

46

38

45

39

46

43

38

of  international crises

Ensure sounder public f inances

Ensure lower interest rates,
lower debt charges

NMS 09/'07
PL 09/'07
PL 04/'07

Negative expectations
The euro will… [various questions combined]

74

69

80

74

81 

71 

The euro will increase prices when
introduced

Af raid of  abuses and cheating on prices
during the changeov er

38

33

28

39

29

28

33 

30 

26

The changeov er will cause personally  a
lot of  inconv enience

The euro will mean that countries will
lose a great deal of  their identity

The euro will mean that countires will
lose control ov er its economic policy

NMS 09/'07
PL 09/'07
PL 04/'07

European
Commission

** new item

European
Commission

26 



SLOVAKIA

Support to the introduction of the euro
Q.12. Are you personally happy or not that the euro could replace 
the Slovak koruna?

NMS
SK

Very  DK/NA; 6
Very  

happy ; 15

N t NMS b t t (i i h)

48 47 48 50

54 55 57 55

04/'06 09/'06 04/'07 09/'07

SK

Happy / very happy

38
25

11

15 12

Rather 
unhappy ; 

28

unhappy ; 
11

happy ; 15

Rather 
happy ; 40

NMS

Note: NMS – new member states (inner pie graph)

Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…

475147

NMS
SK

DK/NA; 2
Not at all 

well 
inf ormed;

Very  well 
inf ormed; 8

Note: NMS – new member states (inner pie graph)

Well informed

38 41

47

4037

514745

04/'06 09/'06 04/'07 09/'07

34

41

16 2 7

Not v ery  
well 

inf ormed; 
37

inf ormed; 
14 Rather well 

inf ormed; 
39

NMS

Need for immediate information

As soon as 
possible; 

43

DK/NA; 3

A f ew 
weeks 

Q7. When would you like to be informed about the introduction of 
euro in Slovakia? [AMONG THOSE NOT WELL INFORMED] 

2009

Most trusted information sources

Dominantly expected 
date of joining the euro 

zoneA f ew 
y ears 

bef ore; 15

bef ore; 4

A f ew 
months 

bef ore; 35

2009

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?

90

85

74

National Central Bank

European Institutions

Commercial banks

www.gallup-europe.be
GALLUP
www.gallup-europe.be
GALLUP

Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007

76 75 74 76

% of total % of who have seen

69 71 70 74

04/'06 09/'06 04/'07 09/'07

banknotes

coins

58 57
63

59 57
63

60

61

04/'06 09/'06 04/'07 09/'07

Have used euro…Have seen euro…

Potential socio-economic benefits
The euro will… [various questions combined]

66

56

68

55

71

Reinf orce the place of  Europe
in the world

Ensure price stability

55

44

46

55

52

50

43

59

60

56

4

Ensure price stability

Make people f eel more European

Protect the country  f rom the ef f ects
of  international crises

Ensure sounder public f inances

N i  i

47

38

40

35

47

40

39

Improv e growth, employ ment

Ensure lower interest rates,
lower debt charges

NMS 09/'07
SK 09/'07
SK 04/'07

Negative expectations
The euro will… [various questions combined]

74

69

83

72

79 

71 

The euro will increase prices when
introduced

Af raid of  abuses and cheating on prices
during the changeov er

38

33

28

43

34

30

39 

35 

32

The changeov er will cause personally  a
lot of  inconv enience

The euro will mean that countries will
lose a great deal of  their identity

The euro will mean that countires will
lose control ov er its economic policy

NMS 09/'07
SK 09/'07
SK 04/'07

European
Commission

** new item

European
Commission

32 



BULGARIA

Support to the introduction of the euro
Q.12. Are you personally happy or not that the euro could replace 
the lev?

NMS
BG

Very  
happy ; 6

DK/NA 21

N t NMS b t t (i i h)

48 50

4645

04/'06 09/'06 04/'07 09/'07

BG

Happy / very happy

38
25

11

15 12

Rather 
happy ; 40

DK/NA; 21

Very  
unhappy ; 

11

Rather 
unhappy ; 

22

NMS

Note: NMS – new member states (inner pie graph)

Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…

NMS
BGNot at all 

well 
inf ormed;

DK/NA; 1 Very  well 
inf ormed; 6

Rather well

Note: NMS – new member states (inner pie graph)

Well informed

38 41

3131

04/'06 09/'06 04/'07 09/'07

34

41

16 2 7

Not v ery  
well 

inf ormed; 
47

inf ormed; 
22

Rather well 
inf ormed; 

25

NMS

Need for immediate information

As soon as 
possible; 

36

DK/NA; 8A f ew 
weeks 

bef ore; 4

Q7. When would you like to be informed about the introduction of 
euro in Bulgaria? [AMONG THOSE NOT WELL INFORMED] 

2010

Most trusted information sources

Dominantly expected 
date of joining the euro 

zoneA f ew 
y ears 

bef ore; 19

A f ew 
months 

bef ore; 33

2010

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?

76

70

57

National Central Bank

European Institutions

Commercial banks

www.gallup-europe.be
GALLUP
www.gallup-europe.be
GALLUP

Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007

71

% of total % of who have seen

66 71

56
62

04/'06 09/'06 04/'07 09/'07

banknotes

coins

56

54

55

52

04/'06 09/'06 04/'07 09/'07

Have used euro…Have seen euro…

Potential socio-economic benefits
The euro will… [various questions combined]

66

56

63

57

57

Reinf orce the place of  Europe
in the world

Ensure price stability

44

46

55

57

53

49

48

58

51

45

4

Ensure price stability

Protect the country  f rom the ef f ects
of  international crises

Ensure sounder public f inances

Make people f eel more European

N i  i

47

38

44

36

47

44

37

Improv e growth, employ ment

Ensure lower interest rates,
lower debt charges

NMS 09/'07
BG 09/'07
BG 04/'07

Negative expectations
The euro will… [various questions combined]

74

69

83

82

79 

74 

The euro will increase prices when
introduced

Af raid of  abuses and cheating on prices
during the changeov er

38

33

28

44

40

33

40 

40 

29

The changeov er will cause personally  a
lot of  inconv enience

The euro will mean that countries will
lose a great deal of  their identity

The euro will mean that countires will
lose control ov er its economic policy

NMS 09/'07
BG 09/'07
BG 04/'07

European
Commission

** new item

European
Commission

29 



ROMANIA

Support to the introduction of the euro
Q.12. Are you personally happy or not that the euro could replace 
the leu?

NMS
RO

Very  
happy ; 19DK/NA 19

N t NMS b t t (i i h)

48 50

62
59

04/'06 09/'06 04/'07 09/'07

RO

Happy / very happy

38
25

11

15 12

Rather 
happy ; 43

Rather 
unhappy ; 

16

Very  
unhappy ; 3

happy ; 19DK/NA; 19

NMS

Note: NMS – new member states (inner pie graph)

Self-perceived level of information
Q6. To what extent do you feel informed about the euro?
Do you feel…

NMS
RO

DK/NA; 1 Very  well 
inf ormed; 

11

Not at all 
well 

inf ormed; 

Note: NMS – new member states (inner pie graph)

Well informed

38 41

43
39

04/'06 09/'06 04/'07 09/'07

34

41

16 2 7
16

Not v ery  
well 

inf ormed; 
40

Rather well 
inf ormed; 

31NMS

Need for immediate information

As soon as 
possible; 

48

DK/NA; 12A f ew 
weeks 

bef ore; 3

A f ew 

Q7. When would you like to be informed about the introduction of 
euro in Romania? [AMONG THOSE NOT WELL INFORMED] 

2011

Most trusted information sources

Dominantly expected 
date of joining the euro 

zoneA f ew 
y ears 

bef ore; 18

48e
months 

bef ore; 19

2011

Q8 ... please tell me if you would trust information they provide on 
the changeover to the euro, or not?

84

80

69

National Central Bank

European Institutions

Commercial banks

www.gallup-europe.be
GALLUP
www.gallup-europe.be
GALLUP

Public Preparedness Scorecard
Introduction of the euro in the NMS

FLASH EUROBAROMETER
4–8 September, 2006

Familiarity with the euro…
Q1/2. Have you already seen / used euro banknotes / coins?

17-21 September, 2007

83 79
7276

% of total % of who have seen

63 64

04/'06 09/'06 04/'07 09/'07

banknotes

coins

72

61
68

04/'06 09/'06 04/'07 09/'07

Have used euro…Have seen euro…

Potential socio-economic benefits
The euro will… [various questions combined]

66

55

70

61

64

Reinf orce the place of  Europe
in the world

Make people f eel more European

56

47

46

61

61

55

53

59

61

48

49

Make people f eel more European

Ensure price stability

Improv e growth, employ ment

Ensure sounder public f inances

N i  i

38

44

51

43

49

47

44

Ensure lower interest rates,
lower debt charges

Protect the country  f rom the ef f ects
of  international crises

NMS 09/'07
RO 09/'07
RO 04/'07

Negative expectations
The euro will… [various questions combined]

74

69

52

51

55 

54 

The euro will increase prices when
introduced

Af raid of  abuses and cheating on prices
during the changeov er

38

33

28

27

23

18

27 

26 

19

The changeov er will cause personally  a
lot of  inconv enience

The euro will mean that countries will
lose a great deal of  their identity

The euro will mean that countires will
lose control ov er its economic policy

NMS 09/'07
RO 09/'07
RO 04/'07

European
Commission

** new item

European
Commission

19 


